


A Message from Our CEO

Resilience has long been one of our city’s defining
strengths. It’s what helps us weather uncertainty,
adapt to change, and move forward when times
are hard. For another year, Calgarians are proving
just how resilient we are.

And what is resilience, really?

Itisn’t the absence of adversity. It’s the willingness

to face reality honestly — with ardent realism — while
holding onto the confidence and hope that things can
get better. It’s what allows us to adapt, endure, and
continue building a better future together.

As youread this report, I hope you’ll see not only
a city navigating change, but one with the capacity
to shape what comes next.

Resilience is not the end of the story.

It’s the foundation we build from.

Eva Friesen
President and CEO
Calgary Foundation
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Land Acknowledgement

In the spirit of respect, reciprocity and truth, we honour and acknowledge Moh’kinsstis, and the traditional

Treaty 7 territory and oral practices of the Blackfoot Confederacy: Siksika, Kainai, Piikani, Stoney Nakoda
Nations: Chiniki, Bearspaw, Goodstoney, and Tsuut'ina Nation. We acknowledge that this territory is home to the
Otipemisiwak Métis Government of the Métis Nation, Calgary Nose Hill Métis District, and Calgary Elbow Métis District.
Finally, we acknowledge all nations — Indigenous and non-Indigenous — who live, work, and play on this land, and who honour
and celebrate this territory.







Just not quite as good
as it used to be.

14% of Calgarians

rate their quality of life as
below-average or poor.
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Fewer are optimistic about

Calgary’s economic outlook for
the coming year.

38% in 2026
42% in 2025
35% in 2024
50% in 2023

Calgarians are more likely
to leave the city if they

work part-time 28%,
are unemployed 33%,

Or are students 19%

28%
45 to 54-year-olds

are the least optimistic
about the economy @
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Caringisn’t the problem.
Capacity is.

We still make room for
what moves us.




Relief has arrived.

Far fewer Calgarians are experiencing
housing-related stress.

19% in 2026

28% in 2024

More renters can find suitable
rental options.

63%in 2026
51% in 2024
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More than anything else,
we value our connection to one another. ;@, »
Relationships rank as the most important value for Calgarians, '
followed by health and money.

7 8% of Calgarians feel a strong or moderate
sense of belonging.

And yet nearly one in four Calgarians frequently feel lonely. \\1

29% ofthose aged 25-34 e———
2'7% ofthose aged 35-44

24% ofthose aged 55-64 WW

Opportunities for connection
would improve Calgarians’
sense of belonging.

3 0% want more safe, accessible public spaces.

28 % want more community
events and activities in their
neighbourhood.

45% of those aged
18-24 and 37% ofthoseaged = =~
25-34 would like moreaccess © 2
to community spaces. L

4'7 % of Calgarians
agree that the people in this
city are committed to anti-
racism, diversity, equity, and
inclusion, compared to 56 % in
2025. Most believe that diversity
makes Calgary stronger (68%).

At the same time, 61% believe that racism
towards Black, Indigenous, and racialized people
in Calgary still exists.
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Half of people report a decline in the quality of their diet.
5 9 % of Calgarians have changed 45 % of Calgarians often or
their eating habits due to rising costs. occasionally worry about running
out of food.
l‘7 2 7 of those That number jumps to 53% for We're finding new ways to make food fit the budget.
0] aged 45-54 people who have children in their
household, and 61% for people |
79 7 of those with a long-term 9 2 7 are switching to )
0, aged 55-64 disability. 1. O lower-cost brands

497 of il 677 are buying less
O men : = 2. O fresh produce
of m =—a=son 8 3 7 are choosing
67% women - = %ﬁ ' 3. O lower-cost proteins
\
|‘7 3 of those making 5 8 7 are serving
O lessthan $60,000 4. O smaller portions

T

.....

S "
L Offec ) A

~‘,d|0¢lzlﬂ "y A
4 s
it -

e 1 I upﬂ; A ‘
oRFacts | L & Nyrition s \'15 |
Fnutritive B o2 V2aurnu tive E | 6
goom) |8  QETL Al
et00ml) | ] Hee

i Ve ‘ T T T T | 1]

‘ ?G!uddes?ﬁg 5

Total Sugars Og
0% Incl, Og Added Sugars 0%

brol 20z
L

4% Protein 0g
Q% - Calcium 0% - Iron 0% « Potassium 0%

ndium 90mg

Fat
at
Cholesterol Omg

-

T

N e ——
- Ny

" = -_

1o}
i

a -

‘.’ !
e & L ; i

e (5 !

SRR LI



ay. .
a i)
AN
(AP i
249 S o,
Zzp % :
cial need /:‘")(. f
dto 81% A
money 1eft over {J
; M
! .,;‘d'
Ki g\essthan $60, 00
atta'mabl
4
4 4
ortation )/A ¥
'..:__ J ’ )-Jr
WL
o/
cted by econom™ e o8
cts ar ol wing up . é
Py, ™
a3
eral spend'\ng cutbac ;
and soc'\a\'\z'\ng \esS : '
re (t\No'yobs, ore ours,e’cc.\ 3
ajor rchases ‘
w
g-34 m
335-54 e &
g L]
dxsabi\.ity nd it evenharde B 8
= =
. 23
bas'\cf nanc\a\ needs g
ren :
uita emp\oy ent
rthe future
ost significa? ,
v
nov always feel stress / "; ““
1o finances AN BAGE
AN PLAIN €
AL AIN 6 HRJ,
7 ,‘f
i,
P YO f
joep  PURCHASE
/! MISA ,
__g"] 3 - ! “ é :
;.,l} - 3 CREDTT CADS 11
;fhmber? kRS =
lime: e .+‘..t.4:*.4=*#2'“7 0 \ o I
o 26;07/1.4 I\F‘:]E;"; : _‘.?:.!“‘\.‘ g
L W 05 B

bl %:\_\

v

- -
- -
- - - -
- - ———
-..-.‘,_.”.‘-
-

your axper
T ,Ljrve\’. ,ﬂT S /,’. ’

he ocus*
~—"" That

- e v
i
-— -

How Was

_Complete 1

-




Safety isn’t experienced equally.
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We're
making
choices
today —

76 % of Calgarians in

2 O 2 6 are concerned about water

availability and drought
(73 % in 2025).

73 % are actively

reducing their water waste.

74 % worry about the impact

of climate change
(78 % in 2025).

Many are reducing

landfill waste ( 59 7))

and energy
consumption ( 57%) too.

for
tomorrow.

91 % of Calgarians
value access to nature.

6 3 % spend time in

natural areas at least weekly.







